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Å In a world overwhelmed by information, we serve 
as a filter and a road map.  

ÅTechnology Review focuses knowledgeably and 
authoritatively on how new technology will impact 
ǘƘŜ ǿƻǊƭŘ ŀƴŘ ǇŜƻǇƭŜΩǎ ƭƛǾŜǎΦ  

ÅThrough our daily website, mobile apps, weekly 
newsletters, bi-monthly magazine, and annual 
events Technology Review serves an affluent 
audience with innovative editorial and media 
tools.  

ÅWe are constantly evolving to keep up with the 
rapidly changing media landscape to best serve our 
audience and our media partners. 

Why Technology Review? 
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Founded at MIT 

Founded in 1899  at the Massachusetts Institute of 
Technology, Technology Review holds a long history of 

discovery and innovation. 
 

As the oldest technology magazine in the world and with 
MIT as our foundation, Technology Review has brought 
its readers the emerging technologies that will impact 

the future of the marketplace, giving them the tools and 
insight they need to drive their global organizations. 

 
C-level business and technology decision makers look to 
¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ ƳŀƎŀȊƛƴŜΣ ǿŜōǎƛǘŜ ŀƴŘ ŜǾŜƴǘǎ ŀǎ ǘƘŜ 

authority on the future of technology. 
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Editorial Mission 

¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ ƛŘŜƴǘƛŦȅ emerging technologies and to 
explain their impact to a senior audience of business leaders, technologist 
and entrepreneurs.  
 
We cover the areas where change matters most: biomedicine, computing, 
communications, energy, materials, and the web.  
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Annual Awards and Lists 

    Each year, Technology Review identifies the emerging technologies, young 

innovators and top companies that will have the biggest impact on the world.  

 

 

 

 

 

 

 

 

 

EMERGING TECHNOLOGIES 

YOUNG INNOVATORS UNDER 35 

INNOVATIVE COMPANIES 

http://www.technologyreview.com/companywatch/tr50/
http://www.technologyreview.com/companywatch/tr50/
http://www.technologyreview.com/companywatch/tr50/
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National Magazine Award  

ω2010 Finalist, Public Policy 

ω2009 Finalist, Single Topic Issue  

ω2005 Finalist, General Excellence  
(Circulation of 250,000 to 500,000)  

PRINT AWARDS 

American Society of Journalists 

ω2002, Best Business & Technology  Article 
"Data Extinction"  

MPA Digital Awards  
ω2007, 2nd Runner-up in Best  
    Online Video Series 
ω2006, 1st Runner-up in Best Online 

Video  
ωHonorable Mention for Website of 

the Year ς Business/News 

PC Magazine Top Web Sites 
ωнллрΣ t/ aŀƎŀȊƛƴŜΩǎ ¢ƻǇ млм ²Ŝō {ƛǘŜǎ 

WEB AWARDS 

DESIGN AWARDS 

Eddie Award 

ω2011, Gold for Best Single Article, 
Consumer, Technology/Computing 

ω2010, Gold, Silver & Bronze Winners for 
Best Single Article, Consumer, 
Technology/Computing 

ω2010, Gold Winner for Best Full Issue, 
Consumer, Technology/Computing 

ω2010, Silver Winner for Best Full Issue, 
Consumer, Technology/Computing 

ω2009 Gold, Silver & Bronze Winners for 
Best Single Article, Consumer, 
Technology/Computing 

ω2008 Gold, Silver & Bronze Winners for 
Best Single Article, Consumer, 
Technology/Computing 

ω2008 Gold Winner for Best Full Issue, 
Consumer, Technology/Computing 

ωJan/Feb 2007, Issue of the Year  

ωJan/Feb 2007, Article of the Year 

Eddie Awards 
ω2009, Best Online News Coverage 
ω2008, Best Online Community   
ω2008, 2nd Runner up for the Best  
   Online Tool  ό¢wΩǎ ŜƭŜŎǘǊƛŎ-car primer) 

Ozzie Awards 
ω2010 Bronze Winner for Best Site Design, 

Consumer  
ω2002 Best Cover, Best use of Digital Imagery & 

Best Use of Typography 
ω2000 ς 2004 Best Magazine & Feature Design 

Society of Illustrators 
ω2002 Best Cover, Best Use of Digital 

Imagery & Best Use of Typography 
ω2000 ς 2004 Best Magazine & Feature 

Design 

 

Webby Awards 
ω2008, Honoree, Documentary Series, 

Technology & IT Hardware/Software 
ω2007, Finalist, Best Online Film & 

Video, Documentary 
ω2007, Finalist, Best Online Film & 

Video, Technology 

Eddie Awards 
ω2006, Gold, Best Media Kit Design, 

Consumer 

Apex Award of Excellence 
ω2004, Media Kit & News Release 

Writing 

MARKETING AWARDS 

Award Winning Brand 

Utne Independent Press Awards 

ω2011, Best Science/Technology Coverage 
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Contributors & Bloggers 

¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ ŎƻƴǘǊƛōǳǘƻǊǎ ƛƴŎƭǳŘŜ ǎƻƳŜ ƻŦ ǘƘŜ Ƴƻǎǘ ǿŜƭƭ ǊŜǎǇŜŎǘŜŘΣ ǊŜƴƻǿƴŜŘ 
technologists and journalists from across the globe. 

Graham Allison 
Former Special Advisor to the Secretary of Defense under 
tǊŜǎƛŘŜƴǘ wŜŀƎŀƴ ŀƴŘ  ŦƻǳƴŘƛƴƎ ŘŜŀƴ ƻŦ  IŀǊǾŀǊŘΩǎ WƻƘƴ CΦ 
Kennedy School of Government. 
 
Robert X. Cringley 
Legendary high tech columnist, best-selling author and 
PBS personality , Robert  X. Cringley is known for his 
unique writing style blending his journalistic and 
computer capabilities to write meaningful high tech 
columns.  
 
James Fallows 
National correspondent for the Atlantic Monthly and 
former chief White House speechwriter. 
 
Matthew Wald 
Matthew Wald has covered various energy, transportation 
and technology topics for the New York Times since 1995. 
His writings have focused on the electric grid, nuclear 
power, as well as alternative transportation fuels. 
 
 
 

Michael Rosenwald 
Michael is a staff writer at the Washington Post. In addition to 
Technology Review his work has been published in the New Yorker, 
Esquire, Popular Science, Smithsonian, Tin House, Creative 
Nonfiction, Men's Journal and ESPN the Magazine. He is a former 
finalist for the National Magazine Award.  
 
Scott Aaronson  
{ŎƻǘǘΩǎ ōƭƻƎ ƻŦŦŜǊǎ ŀ ǿǊȅ ǘŀƪŜ ƻƴ ǇƻƭƛǘƛŎǎΣ ǉǳŀƴǘǳƳ ŎƻƳǇǳǘŜǊǎ ŀƴŘ 
life in general. He is Assistant Professor of Electrical Engineering 
and Computer Science at MIT. 
 
Brad Feld and Jason Mendelson  
Brad and Jason are both experienced venture capitalists who have 
worked together since 2000. With three other partners they 
recently they founded the Foundry Group, a venture firm located 
in Boulder, Colorado. 
 
James Watson 
Nobel Prize winner for the discovery of the double helix structure 
of DNA, and chancellor of the Cold Spring Harbor Laboratory. 
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Total Audience 2.6 million+ 
 

In a world overwhelmed by information, we serve as a filter 
and a road map for leaders. Through our daily news 

website, weekly newsletters, monthly Business Impact, bi-
monthly magazine, and annual events Technology Review 

serves a global audience of over 2.6 million.  
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Who is the Technology Review Audience? 

Business and technology decision makers who know that their 
profits, command of market share, and status as industry leaders 
depend upon innovation.  

Technology innovators and developers who are creating 
and harnessing new technologies. 

Thought leaders and early adopters who advocate 
quality and to whom others often turn for opinions 
ƻƴ άǿƘŀǘΩǎ ƴŜȄǘΦέ  

They depend on the Technology Review media properties 
to give them the essential insight they need to stay ahead 
of the curve. 
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Highly Educated & Affluent 

Print Online 

Comp % Index Comp % Index 

Median Age 48.1 N/A 44.4 N/A 

Male 80.9% 148 70.2% 129 

College Educated 86.7% 111 96.1% 123 

Graduate Study 34.2% 155 56.5% 257 

HHI+ $150,000+  63.2% 145 63.5% 146 

Median HHI $166,386 117 $185,603 130 

Average Reader 

 

The average Technology Review reader represents a lucrative market. They are affluent, 
successful, highly educated and passionate about Technology Review.  

Source: 2011 Mendelsohn Affluent Survey HOH HHI $100000+  
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C-Level Decision Makers 

Print Online 

Comp % Index Comp Index 

C-Suite 29.1% 162 25.4%  141 

CEO 16.1% 280 8.6% 150 

CTO 8.5%  221 1.7%  43 

CIO 9.7%  205 7.3%,  156 

COO 8.5%  129 10.3%  157 

Technology Review readers are  your best customers. They are the savvy technology 
leaders and business decision makers who are at the helm of global enterprises and 
emerging companies. Inherently curious, they are CXOs, senior technologists, and venture 
capitalists who know that technology drives business success.  

Job  
Responsibility 

Source: 2011 Mendelsohn Affluent Survey HOH HHI $100000+  
 

Company Size: Print 

1,000+ 

500-999 

250-499 

<100 

Company Size: Online 

1,000+ 

500-999 

250-499 

<100 
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Reader Profiles 

άTechnology Review is motivatingΦ LǘΩǎ ƻƴŜ ƻŦ Ƴȅ top sources to stay 
current about new technology ƛƴŦƻǊƳŀǘƛƻƴΦ LǘΩǎ faster in reporting 

the news ŎƻƳǇŀǊŜŘ ǘƻ ŀƴȅ ƻǘƘŜǊ ƳŜŘƛŀ ǇǊƻǇŜǊǘȅΦέ 
Joonki Kim, PHD 

Former Advisor to the CEO, 
Samsung 

ά¸ƻǳ Ŏŀƴ ƎŜǘ ǘƘŜ ƴŜǿǎ ŀƴȅǿƘŜǊŜΦ Technology Review is actually  
charting and mapping technology for the future. It is essential to me 

ōŜŎŀǳǎŜ LΩƳ ŦƻŎǳǎŜŘ ƻƴ where the future will bring usΦέ 
George T. Whitesides 

CEO and President 
Virgin Galactic 

άL love Technology Review because it really looks to the futureΦέ 
Mary Finlay 
Professor 

 Simmons School of Management 
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Reaching Industry Leaders 

I read Technology Review online. I probably share links from the 
site, to ǘƘŜ Ǉƻƛƴǘ ƻŦ ƛǊǊƛǘŀǘƛƻƴΦ  ¢ƘŜǊŜΩǎ ǎƻ ƳǳŎƘ ƳŜŘƛŀ ǘƘŀǘ ŎƻƳŜǎ 
ƻǳǘΣ ǘƘŀǘ ƛǘΩǎ essential to be able to lift out key articles, key 

elements, grab the critical section and share it with my team.   
 

Sharon Love 
Director, Global Managed Services 

Lenovo 

I get the Technology Review ŜƳŀƛƭ ƴƻǘƛŦƛŎŀǘƛƻƴ ŜǾŜǊȅ ǘƛƳŜ ǘƘŜǊŜΩǎ ŀ 
new issue. Usually when I get the notification about the new issue I 
go to the website.  When I think of Technology ReviewΣ L ǘƘƛƴƪ ƛǘΩǎ 
ǳǇōŜŀǘΣ L ǘƘƛƴƪ ƛǘΩǎ broadΣ L ǘƘƛƴƪ ƛǘΩǎ ǾŜǊȅ ŀǇǇŜŀƭƛƴƎ ƛƴ ǘƘŀǘ ǎŜƴǎŜΣ ƛƴ 

that you get a broad overview ƛƴ ŀ ǇƻǎƛǘƛǾŜ ǿŀȅΦ LǘΩǎ ŀ ǿŀȅ ǘƻ ƎŜǘ 
exposed to a bunch of topics. 

 
Madeleine Glick 

Principal Engineer, 
Intel Research 
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Technology Review Magazine 

Published on a bimonthly basis, in print and digital 
formats, Technology Review describes emerging 
technologies and analyzes their impact for leaders. 
 
Influential business decision makers and opinion 
leaders turn to Technology Review In order to 
maximize their impact within their organization. 

 
 

Ad/Edit ratio 25/75 

Frequency 6x per year 

Total audience 470,919 

Rate base 150,000 

4C Page Rate $23,098 
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2012 Print Editorial Calendar 
Issue Ad Space Materials Online Newsstand 

January/February 
Advanced Manufacturing 
Business Impact print package: Disruptive Innovation 

11/18 11/25 12/20 1/3 

March/April 
TR50 Top Companies 
Business Impact print package: Technology Talent 

1/20 1/27 2/21 3/6 

May/June 
TR10 Top Technologies 
Business Impact print package: Computing and Energy 

3/23 3/30 4/24 5/8 

July/August 
Business Impact print package: Information Privacy 5/18 5/25 6/19 7/3 

September/October 
TR35 Top Innovators 
Business Impact print package: Innovation Funding 

7/20 7/27 8/21 9/4 

November/December 
Business Impact print package: Electronic Medicine 9/21 9/28 10/23 11/6 
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US Magazine Specs 

Sizes Live Trim  Bleed 

Page 7 3/16έ Ȅ млέ у оκмсέ Ȅ мл мκнέ  у тκмсέ Ȅ мл 3/4έ 

Spread мр рκуέ Ȅ млέ мс оκуέ Ȅ мл 1/2έ 16 рκуέ Ȅ мл оκпέ 

2/3 Page п рκуέ Ȅ ф рκуέ NA 4 3/4έ Ȅ мл оκпέ 

1/2 Horizontal тέ Ȅ п 1/2έ NA у тκмсέ Ȅ п оκпέ 

1/3 Vertical н оκмсέ Ȅ ф рκуέ NA н рκмсέ Ȅ мл 3/4έ 

Page Dimensions 

Issue  Ad Close Materials Due Newsstand 

Jan/Feb 11/18 11/25 1/3 

Mar/Apr 1/20 1/27 3/6 

May/June 3/23 3/30 5/8 

July/August 5/18 5/25 7/3 

Sep/Oct 7/20 7/27 9/4 

Nov/Dec 9/21 9/28 11/6 

Preferred Materials: Digital data with matching screened digital proofs 
(contract proofs) is preferred for all ad submissions. PDF/X-la files are 
preferred. Postscript files accepted. Electronic ad materials must 
ƛƴŎƭǳŘŜ ŎǊƻǇ ƳŀǊƪǎ ǎƘƻǿƛƴƎ ǘǊƛƳΣ ŀƴŘ ƛƴŎƭǳŘŜ ŀ ƳƛƴƛƳǳƳ ƻŦ мκуέ ōƭŜŜŘΦ 
Minimum resolution for all images is 266 dpi. 
 
FTP Transfer Information: Please e-mail 
webcreative@technologyreview.com for FTP site and password  
information. File folders should be zipped (PC files) or BinHexed (Mac 
Files). 

Gutter Safety: Allow 3/8 inch on each side of the gutter, ¾ inch total 
gutter safety 
 
Safety: For safety, please keep all LIVE material not intended to trim ¼ 
inch from the trim edges 
 
Trim Size: у оκмсέ Ȅ мл ѹέ 
 
Printing Process: Technology Review magazine is produced with a 
computer-to-plate workflow and is printed on Web offset presses. The 
preferred screen is 133 lines per inch. Total density should not exceed 
300 percent. The magazine is perfect bound. Technology Review 
subscribers to SWOP (Specifications for Web Offset Publications) 
standards. 

Closing Dates 

Send Materials To 
One Main Street, 13th Floor  

 Cambridge, MA 02142 
c/o Ken Collina 

 webcreative@technologyreview.com 
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Technology Review Print Rates 

Ad/Edit ratio 25/75 

Estimated Audience 470,919 

Frequency 6/year 

Average Circulation 161,529 

Rate Base 150,000 

Send Materials To 
One Main Street, 13th Floor 

Cambridge, MA 02142 
c/o Ken Collina 

webcreative@technologyreview.com 

Unit Size 4-Color 2-Color B&W 

Page $23,098 $19,633 $17,323 

Spread $46,196 $39,266 $34,647 

2/3 $16,168 $13,743 $12,126 

1/2 $15,014 $12,762 $11,260 

1/3 $10,394 $8,835 $7,796 

2nd Cover Spread $55,435 NA NA 

3rd Cover $25,408 NA NA 

4th Cover $30,207 NA NA 
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¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ /ǳǎǘƻƳ tǳōƭƛǎƘƛƴƎ 5ƛǾƛǎƛƻƴ 

When organizations are looking for unique media solutions to deepen and intensify their presence in 
ƛƴŘǳǎǘǊƛŜǎ ǘƘŀǘ ŘŜǇŜƴŘ ƻƴ ǘŜŎƘƴƻƭƻƎȅ ŀƴŘ ƛƴƴƻǾŀǘƛƻƴ ǘƘŜȅ ǘǳǊƴ ǘƻ ¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ /ǳǎǘƻƳ 

Publishing Division.  
 

From custom print pieces and micro sites to a custom webcast or event series, Technology Review has 
the ability to build custom media properties that will showcase your organization and highlight the 

importance of your presence in the specified industry.  
 
¢ŜŎƘƴƻƭƻƎȅ wŜǾƛŜǿΩǎ /ǳǎǘƻƳ tǳōƭƛǎƘƛƴƎ 5ƛǾƛǎƛƻƴ Ƙŀǎ ǘƘŜ ŎŀǇŀōƛƭƛǘƛŜǎ ŀƴŘ ǿƛƭƭ ǿƻǊƪ ǿƛǘƘ ȅƻǳ ǘƻ ǘŀƛƭƻǊ ŀ 

program that fits your needs and reaches your audience. 
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Technologyreview.com Overview Online 

1.5 million unique visitors/month 

2.8 million+ page impressions/month 

10+ minutes/visit 

728x90 

Å Geographic targeting by country, state or DMA is available. 
Å Rich media, video and expandable banners are accepted. See specs for details.  

Technology Review offers banner advertising as Run of Site 
(ROS) as well as targeted topic channels including Computing, 
Web, Communications, Energy, Biomedicine, Business, and 
combined IT Channels. Channels offer dedicated to in-depth 

reporting in each specific area of technology.  
 

The site includes daily original content, topic channels, special 
reports, award-winning videos, RSS feeds, daily and weekly 
newsletters, unique text to speech (T2S) podcasts and an 

engaged community. 
 

728x90 

300x2
50 

160 
x 

600 

180x 
150 

728x90 

300x2
50 
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2012 Online Editorial Calendar 

Month/Issue Business Impact Topic Online* Magazine Features Online* Newsstand 

January Transportation 1/3 Feature package: Advanced Manufacturing 
Business Impact print package:  
Disruptive Innovation 

12/20 1/3 
February Technology Talent 2/1 

March The Future of Money 3/1 Feature Package: TR50 Top Companies 
Business Impact print package:  
Technology Talent 

2/21 3/6 
April Computing and Energy 4/2 

May Mobile Computing 5/2 Feature Package: TR10 Top Technologies 
Business Impact print package:  
Computing and Energy 

4/24 5/8 
June Information Privacy 6/1 

July Local E-Commerce 7/2 Business Impact print package:  
Information Privacy 

6/19 7/3 
August Innovation Funding 8/1 

September Digital Education 9/4 Feature Package: TR35 Top Innovators 
Business Impact print package: Innovation 
Funding 

8/21 9/6 
October Electronic Medicine 10/1 

November 
Advanced 
Manufacturing 

11/1 Business Impact print package:  
Electronic Medicine 

10/23 11/6 

December The Future of Work 12/3 

*Materials due 7 days prior to online launch. 
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Pre-roll to Video 

From award-winning micro documentaries to 
exclusive interviews and technology demos, 
the videos give the TR audience direct access 
to emerging technologies and the innovators 

who are creating them. 

Highlights of Pre-Roll advertising 

ǒ Gain the attention of senior leaders who are 
drawn to this exclusive, in-depth, award-
winning coverage. 

ǒ Increase your impact and sponsor the entire 
video site on a monthly basis.  

ǒ Pre-roll to video content library. 
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 Emerging Technologies Update 

ï Delivered daily (Mon-Fri) 

 

 Targeted Weekly Updates 

ï Energy  & Communications 
(Monday) 

ï Biomedicine (Tuesday) 

ï Computing & Web (Wednesday) 

ï Materials (Thursday) 

ï Business (Friday) 

Daily and Weekly Newsletters 

Advertising Units: 
Leaderboard Banner 
 
 
 
 

Medium Rectangle Banner 
(IMU) 
 
 
 
 
 

728x90 

300X250 

Technology Review articles and targeted advertisements are delivered directly to the 
inboxes of more than 150,000 highly sought-after senior-level executives. 
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Å Highlights of advertising through RSS 
feeds: 

ï Gain access to the content that 
users deem most important to 
their daily routine. 

ï Each day, the RSS feeds are 
updated with cutting-edge stories 
from awardςwinning  journalists. 

ï Each feed has four advertising 
options: 

Å text only 

Å text with logo 

Å 300x250 banner 

Å 468x60 banner 

RSS Feeds 

The 100 percent opt-in audience is engaged and highly anticipates the arrival of new articles ς from a 
publisher it trusts. 

468x60 

300 
X 

250 



25 

Technology Review Mobile 

Client 
Creative 

iPhone 

iPad 

Smart 
Phones 

Android 


